
GET THE JOB

In competitive job markets, a 
well-curated portfolio can 
make a lasting impression 

on hiring managers. A portfo-
lio goes beyond the resume, 
offering a tangible display of 
your skills and accomplish-
ments.  

Whether you’re in design, 
marketing, writing or another 
field, here’s how to create a 
portfolio that sets you apart.

CHOOSE THE RIGHT 
WORK SAMPLES

Your portfolio should reflect 
both your experience and ver-
satility. Select a mix of projects 
that demonstrate your range 
and highlight your most rele-
vant skills. 

If you’re new to the field, 
consider adding work from 
internships, freelance gigs, or 
personal projects that show 
your commitment and talent.

Each piece should be accom-
panied by a brief description 
explaining your role, objectives 
and any measurable outcomes. 

Use the STAR method 
(Situation, Task, Action, Result) 
to describe how you 
approached each project, 
which can make your contribu-
tions clear and impactful. 

Ensure your selections align 
with the job you’re seeking. 
Quality over quantity is key.

DESIGN FOR CLARITY 
AND NAVIGATION

A well-organized portfolio is 
essential. Arrange your work 
in a logical, user-friendly for-
mat that hiring managers can 
browse quickly. 

Use clear headings to orga-
nize different project types and 
consider including a brief 
introduction or summary at 
the top that outlines your pro-
fessional background and 

objectives.
Digital portfolios are often 

preferred, so creating a per-
sonal website or using plat-
forms like Behance, Dribbble 
or LinkedIn can be helpful. 

Remember that consistency 
is crucial in design and brand-
ing. Use a unified color 
scheme, typography and layout 
style that complements your 
professional persona.

SHOWCASE SOFT SKILLS 
AND PERSONAL STYLE
Beyond technical skills, a 

portfolio is an opportunity to 
showcase your soft skills and 
unique style. Include any testi-
monials from clients, mentors 
or colleagues that reinforce 
qualities like collaboration, 
problem-solving and innova-
tion.

Add a short bio to share your 
passions, work philosophy or 

career aspirations, giving 
potential employers a sense of 
your personality and values.

By carefully selecting and 
organizing your work, you’ll 
create a portfolio that not only 
highlights your expertise but 
also makes you memorable. 

This approach can give you 
an edge in the hiring process 
and increase your chances of 
landing your next role for a 
new career chapter.
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